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1.	 Huge congratulations on your 30th company anniversary – what an 
impressive success story! We would like to take this opportunity to 
learn more about your achievements over these years. And what 
are or were the biggest challenges your company has faced with?

Over the past 30 years, we’ve helped hundreds of companies handle chem-
icals safely and compliantly, while also building innovative digital solutions 
and tools for the chemicals industry. Many of our customers have been 
with us for more than 25 years, and we’ve grown together as they expand-
ed across Europe and globally. 

A milestone I’m especially proud of is that we were among the first to bring 
cloud-based chemical management to the industry back in 2006 - long be-
fore digitalization became a buzzword. And now, we’re pushing the limits 
with AI, continuing the same spirit of innovation.

The biggest challenge has been the general attitude toward compliance. 
Too often it is seen only as a cost instead of an investment. Yet the formula 
is simple: everyone needs compliance, and while some pay a fortune for 
it, those who get more value for their money become more effective, more competitive – and more profitable. 
For instance, our customers can quickly enter new markets because they know their documentation is valid 
and recognized - without the extra cost of hiring local consultants to duplicate work they have already paid for.

2.	 Which further challenges do you foresee in relation to the current and future supply chain situa-
tion, especially of course regarding your company’s expertise and digitalization? 

The supply chain faces several very real challenges. An aging workforce means that around 30% of experienced 
people will retire soon - and when they leave, they take knowledge with them. At the same time, there’s a talent 
gap, with up to 70% of young people not seeing themselves working in the chemical industry. Add to this the 
heavy technical debt, as legacy systems are still in use across most companies. And one thing is certain: new 
generations will never accept the workflows and systems of the past - and rightfully so.

On top of that, complexity keeps increasing. Too often, IT providers push solutions without truly understanding 
customer needs, which only fragments data further and slows processes down. The result is more systems, 
more tools, more data silos, and less efficiency - exactly the opposite of what digitalization should deliver.

The chemical industry is complex, and it therefore needs specialized solutions. I see the future as a web of spe-
cialized services working together in concert, instead of isolated tools that add more complexity.

3.	 How do you see the (chemical) digital solutions sector evolving in the future? How can the compa-
nies in this sector possibly add (even) further value to their partners?

The world is racing toward artificial general intelligence, but in the chemical industry much of the knowledge is 
still locked in legacy systems, PDFs, and with people soon to retire. No wonder a recent BCG report showed that 
only 22% of companies are piloting GenAI (and I assume MS Copilot falls under this category).

The focus, however, should not be on the technology itself, but on the actual workflows and challenges in the 
chemical industry and the supply chain. You don’t start with GenAI and look for where to use it – you start with 
the process, rethink it, and then apply the right technology to simplify it. The goal is to remove frustrations, 
not add new ones. New generations will expect drag-and-drop and swipe-based workflows, not legacy forms.

For instance, many people still believe that regulatory compliance is an area too complex for AI. I thought the 
same, but in the last six months we’ve shown the opposite. By carefully integrating our AI-assisted solutions 
into our workflows, we’ve increased efficiency by around 70% while also improving the quality and consistency 
of our work. And this is only the start.
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4.	 Sustainability and circular economy are very high on the European agenda – how do you see (chem-
ical) digital solutions contributing to these key aspects? What is your company, in particular, doing 
in this area?

Sustainability and circular economy start with transparency and accurate product data. We’ve already seen that 
when data is reliable, accessible, and up to date, companies can make safer choices, cut waste, and support 
circular use of resources.

However, in the chemical industry, data is still too often shared in the form of documents. That’s why we fo-
cused on what companies already have and developed an AI-assisted tool that converts documents into struc-
tured data, which can then be directly reused across different business functions. This enables information to 
move freely through the supply chain, supporting recycling, safer substitutions, and smarter decisions.

Imagine drafting formulations in a digital environment where you can immediately see how hazardous your 
formulation will be and which substances of concern it contains. Want to avoid PFAS or identify substances of 
very high concern in advance? Our digital tools make this possible.

For us, sustainability is not just about counting carbon - it’s about giving the industry the clarity it needs to act 
sustainably.

5.	 What’s your vision for your company for the next decades?

 You got me with the word “decades.” In the age of AI, everything is changing at a pace we’ve never seen before 
- things are now measured in weeks, maybe months.

On a serious note: the chemical industry faces many challenges ahead - a complex regulatory environment, the 
shift of trade and production toward Asia, and growing demands for compliance and sustainability. That means 
there will be plenty of work to do.

We will stick with what we do best: innovate and use state-of-the-art technology to address these challenges. 
Our vision is to be the partner that helps companies turn challenges into a competitive advantage. We want our 
digital platform to serve as the digital backbone of the chemical industry - making compliance effortless, data 
truly useful, and product information flow as smoothly as materials themselves.

And when the hype and noise settles, we’ll still be here - as we have been for the last three decades.
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